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CAMPAIGN SUMMARY

ACE, EXPRESS DELIVERY.

American Express used fully branded Pedicabs to create
brand experiences for tennis fans around the 2019
Wimbledon Championship.

Across two weeks, a convoy of seven Pedicabs provided
free travel from London commuter hotspots to the
Wimbledon centre stage. Fully liveried in American Express
branding and visible from every angle. We created positive

experiences with the target audience as well as increasing
trust.

American Express were able to use our Pedicabs to make
audiences’ journeys easier and more memorable. (That's an
audience of thousands of attendees).

Many took to social media to post their experiences and
share their love for the campaign. That's called making an
impact.

Many took to social media to post their experiences and
share their love for the campaign. That's called making an
impact.

ER ; —EVERYON

Y N vttt —— -
i e T Tt “,’nlf,euqu“"?’

. STRUGGLES  STRUGGLES

TO GET TO TOGETTO
WIMBLEDON. JON-

DONT

w2 lulfe |




1alo+ . 3000+ 3469+
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