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CAMPAIGN SUMMARY

ALLWORK AND NO PLAY? DON'T WORRY,
WE CONNECT THEM TOGETHER.

In celebration of World Play Day, Lego wanted an
immersive slide experience within Bluewater shopping
centre. We made it happen.

Our dedicated brand ambassadors encouraged visitors
partake in the interactive slide and reconnect with their
inner child.

The strategic location not only provided entertainment but
also drove increased foot traffic to the Lego store in the
shopping centre. We created a dynamic space for positive
brand interactions and reinforced Lego’s position as a
brand that embraces the joy of play. That's what they
stand for, so we stand for it too.
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Slide your way down from the LEGO store at
Bluewater!

Today is World Play Day! A time to STOP working and
START using your Superpower of Play! To celebrate,
the LEGO Group has transformed the escalator by the
LEGO store into a slide!

#LEGO #WorldPlayDay #IMPACT #0O0OH
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